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DICK JONES BIO:

Dick Jones, alias Mediabum, is an electronic media futurist, consultant, speaker and writer on the continuing media (r)evolution. His familiarity with leading edge communications technologies, and their applications and implications, comes from many years of hands-on experience with multimedia: the World Wide Web, the Internet, Interactive TV, videodisk, voice, video, LAN, and trading room systems. His insight into digital convergence and new media issues is based on thirty plus years of work in computing, telecommunications, electronic media, and entertainment. Dick has been quoted on new media topics in The New York Times, The New York Daily News, Newhouse News Service, Crain’s New York Business, Computer World, The Industry Standard, and The @NY Newsletter and Web Site, and appeared on TV shows Computer Links and 'Zine TV. 
As Director of Progressive Internet Action, Dick leads a socially responsible company that offers clients: web site creation and hosting; e-commerce and e-marketing services; search engine optimization; content and virtual community development; multimedia animations; and training. PIA’s clients have included: C. Virginia Fields, the Borough President of Manhattan; the Professional Staff Congress of CUNY; Fuji Futures (Div. of Fuji Bank); the Brooklyn Navy Yard Development Corp.; Johnson & Johnson, and other notables. Dick was a  partner in PIA's predecessor, Progressive Internet Action, Inc. starting in 1997. Before its dissolution in 2001 to enable partners to pursue exit strategies, PIA, Inc. was a lead partner in developing and building a 21st Century film studio in the Brooklyn Navy Yard. This visionary project is currently under construction by Steiner Equities.  http://www.pia.net
As Chief Information Officer and web developer for Film Festival Reporter, LLC during 2002, Dick developed FFR’s web marketing strategy, developed the FilmFestivalReporter.com web site through several iterations, organized content workflows, re-purposed existing newspaper content from the Film Festival Reporter newspaper, etc.  http://www.filmfestivalreporter.com 
As Operations Director of The Center For Non-Profit Technology from 1999 to late 2001, Dick deployed the Center's web design, database development, programming, and technical support services to a large clientele of non-profit agencies and community action organizations. http://www.cnpt.org.

In 1998, Dick helped organize The Labor Online Conference, collaborating on the development and production of this historic conference on the labor movement and the Internet. In 1999, Dick led a two day, union-focused workshop on WWW strategy and web design for the School of Industrial and Labor Relations of Cornell University.

As a Co-founder of Access: New Age Corporation and Marketing Communications Director from 1995 to 1997, Dick developed and implemented the branding and virtual community marketing strategy and e-commerce processing of this successful retailing and publishing site. ANA sells thousands of book titles and products to a worldwide clientele.   http://www.AccessNewAge.com  
Dick is an accomplished writer and presenter of business and student education programs, like "E-Commerce for the Fortune 500 Thousand", an original presentation for Microsoft Sidewalk.com, and Internet Marketing Strategy and FrontPage training for the clients of AT&T School of Business and Technology. He has consulted on new media strategy and communications systems for The New York Shakespeare Festival and the SONY Wonder Technology Lab. A favorite assignment was as “web futurist” for a TV program for Children's Television Workshop.

Dick has spoken on the future of the Internet and interactive media at such venues as The NYU Center for Digital Multimedia (several seminar series), The NYS Governor’s Conference on Arts & Technology, and numerous meetings and trade events. He was a Charter Member of The New York New Media Association and the World Wide Web Artists’ Consortium. He was NYNMA’s Policy Advisor to the 1996 New York New Media Project, the first economic study of Silicon Alley by PriceWaterhouseCoopers.
